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This creates a market opportunity for
inkjet processes that are, as the report
states, “increasingly better able to recreate
the complexity and variability seen

in natural materials.”
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» Customization and
Sustainability

Today’s generation of consumers don’t want to buy
a product, they want to buy a lifestyle. They want to
feel that whatever they are buying aligns with their
personal values. And in terms of expressing those
values, there are no bigger drivers for them than
customization and sustainability.



Customization

The last thing today’s generation wants to do is follow
the herd, and they’re willing to pay more for the
privilege. This applies equally to the sneakers they
wear to how they decorate their homes. Sites such as
Spoonflower, where you can design and print your own
fabric, wallpaper, or gift wrap; are just an example of
how “digitally native” print companies are tapping into
the power of personalized items.

Design trends are rapidly spreading across the world,
thanks to designers using Instagram, makeover shows
on TV, and websites like Houzz.com. Those print
companies that figure out how to connect consumers
with their design influences are the ones that will reap
the rewards.

FUN FACT

71% o

consumers are
willing to pay
more for
personalization.




Sustainability

In 2015, Nielsen polled 30,000 consumers in 60
countries around the world. They wanted to know
more about what influences how people feel about
brands, and how those feelings impact buying
behavior. One overwhelming conclusion of the report?
That across the board, consumers are willing to pay
extra for sustainability.

This trend accounts for the increasing demand for
eco-friendly furnishings. Many décor providers and
manufacturers are going green due to the rising
awareness among consumers about the effects of
toxic finishes in the air inside homes and ill effects of
deforestation on the climate.



The digital printing advantage’

Global consumer trends favor the use of digital
printing. But to compare digital against analog is a
false comparison. Digital will find a place together with
analog systems to boost efficiencies.

The biggest single advantage of digital over analog is the ability
to print on-demand with minimal setup and tooling costs. This
enables print companies to become more agile.

Digital has the potential to bring significant advantages against
analog alternatives—with less waste and use of chemicals
and materials.

Digital print unlocks creativity in a multitude of forms by
removing constraints & limitations of patterns, colors,
and substrates.
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